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We are aresults oriented Digital Agency
delivering tangible growth through challenging
the digital marketing & advertising landscapes.
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very fabric of the online realm.

Digitally encoded since 2008 into the

Our journey has been synonymous with the evolution of digital trends,

always a step ahead, always innovating. From the early days of dig

marketing to the complex web of today's multi-platform advertisir

ital

g

LIVEmena has been the architect behind countless digital success
stories. Our legacy isn't just in the campaigns we've run, but in the digital
footprints we've etched across the vast spectrum of the online world.



Our Affiliates
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ORLDWIDE HOUSE OF COMMUNICATION *
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The Only Saudi agency to have
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Since 2019

premium partnerships with:
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« Strategic Planning

« Social Media
Management

« Social Listening

Copyright & 2025 LINEmena. All rights reserved.

Services

Dominating the

digital space

Online Marketing

Online Media Planning/
Buying

Web & Mobile
Application Development

|OT Hardware Activations

livernena.com



43 countries

W .USs

9,500

colleagues

Copyright @ 2025 LINEmena, All rights reserved.

Our locations and partners
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Local Clients
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Managing HE. Director
General Account
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%9  Publishing Campaign

BIDDING NATION
SAUDI ARABIA

-Launch of 9
bilingual social //<3

accounts
4,

S
-Instant and | i;

scheduled publishing
of +560 posts

across all channels  s,,qi Arabia FIFA World Cup™ 2034 bid //
during one week July 2024
4
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Social Listening is the process of monitoring digital conversations across social
media platforms, news sites, blogs, and forums to track mentions of a brand,
Industry trends, customer sentiment, and emerging discussions.

Why
Real-Time Audience Insights - Understand - Crisis Management - detect crisis and take swift
what your audience is saying. action.

- Enhanced Customer Engagement - Improve
interactions by addressing feedback and
preferences.

Brand Reputation Monitoring - Track sentiment
and respond proactively to public perception.

Competitor Benchmarking - Analyze . Cross-Platform Coverage - Monitor
competitors' performance and identify industry conversations across multiple channels.

trends.

Data-Driven Decision Making - Leverage Al-
powered analytics to refine marketing strategies.



Expertise and Cross Platform Comprehensive
Experience Management Analytics

We have the deepest social listening : : We Analyze audience sentiments,
We track and centralize conversations

knowledge to uncover trends and : benchmark competitors, and refine
. L across multiple platforms effortlessly. :
audience insights. strategies.

Why LIVEmena

Flexibility in Consistency & Team Collaboration
Data Exploration Planning and Accessibility

We do custom dashboards and reports Real-time monitoring ensures you never Instant alerts for quick responses, crisis
tailored to your needs miss a trend. management, and plan shifts.
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Social Listening Case =i |

-Social Listening for Jeddah Development Authority (JDA) covering all neighborhoods in Jeddah with
each hood landmarks and streets

-We developed a customized dashboard to analyze all of the challenges in Jeddah’s services and
infrastructure and tailored the reporting framework to align with JDA’s specific requirements
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A detailed sample of
the comprehensive
monthly report
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Social Listening Case = =ou=ns (25

-A sample of some key outcomes from a specific report which was for the fire of Jeddah international
mall

- the report contains:

1. engagement numbers 4. column chart of trending # 7. most engaged posts
2. sentiments 5. column chart of our source (channels) 8. followed issues
3. line graph of specific keywords 6. pie chart of content distribution 9. the most engaged accounts
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BIDDING NATION
SAUDI ARABIA

KSA2034 03
BID BOOK REVEAL --,\,@

Saudi Arabia FIFA World Cup™ 2034 bid
July 2024



260K+ 14.5B

-Launch of 9
bilingual social | e,

a cc O u n tS Net Sentiment
-Instant release of

+560 posts .
across all %6%
channels during o Pogithie
one week

campaign
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Home My Network Jobs Messaging Motifications

Posts ' | People | Jobs /| Companies | Groups Products | | Services | Events Courses

On this page %. G
Posts BIDDING NATION
SAUD| ARABIA
People _
More posts IJDINED THE SOUAP!

2034aagaull_ampi# abay Ceoiail

+150K

user engagement

Arash Dara
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#Saudi2034bi
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RIYADH SEASON

Objectives:

—~ Maximize reach (Global + Local)

" 2 e "
—~ Tickets sales

~ Mobi

e app downloads

Challenges:

Dlantyv nf avante all hannanina - '
- Plenty of events all happening at the

same time
- Lots of materials to be promoted
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RIYADH SEASON

Peak performance.

40M+ 100M+

Reach Impressions

Lo o Elipsas spiml
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N e T Clicks Video views

92%

Absolute top impression
share on Google Search
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Fil

Results.
THE WAL STREET JOURNAL

Hizime  World WS Pelitie Coo Tech Markela Opinon Life& Acks  R=al Cstate WIS Magaroine

Tha LS, &lifpassa 1 800,000 Cavid-19 dapt bia. aceorcliveg v lohina Hapkins data, just Gve ek s o lee Bapiseg 300,000

AL FIl 4™ EDITION

IMITIATIVE

[ T pe———

}ldnmn Sachs, With Big Earnings Jump, Is Having A Profitable Pan

I'Street irm’s revenue rises 18%, powered by trading and deal malking

=R AAIUENG

1AM+

Reach

284K

Clicks

60

Cities

S88M+

Impressions

14M

Video views
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SPECIAL ECONOMIC ZONES LAUNCH CAMPAIGN

MILLIDNS OF TWITTER USERS REACHED s ;*5
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ECZA LAUNCH ANNOUNCEMENT

MIMISTERS HIEHLIGHTED THE ECZA LALMCH ON FERSONAL CHANNELS
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LANDING IN CHINAIN 24!

2:43

& ¥ saudia Cargo

Obijectives: Challenges:

 Drive sales by making use of our « Lack of exports to the Feed Analytics Activity
daily return flights to China Chinese market

« Getting exposed to distinctive « All return flights from China 4 Saudia Cargo
audiences around the Kingdom are empty saudio Lﬂf_":ﬂ"”wm

« Empowering Saudis in line with the « China's challenges in terms
vision 2030 of distribution & logistics From Saudi Arabia to China, #SaudiaCargo is planting

seeds of success! We empower Saudi farmers by
expediently shipping their crops to China, ensuring that
every harvest arrives fresh and maintains its high

guality

520K+ 17K+

Reach Engagement

For more information about shipping Saudi exports to
China, contact our team via email:
cargoClC@saudiacargo.com

SAUDI EXPORTS
1.3M + Made in Saudi Program - dysgsll (8 gils 2eliy
® Mecca Region @ Riyadh ] o >

Impressions ® Eastern @ Madinah
@ Najran

XME 0o

= Soudia

Fromoour farms to their tables 7 Corgo
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NEXTSTOPALULA

Impressions Video Views @ Canada @ US @ UK

VAL 3.7M

Completion rate

65.18%
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% SAUDIA 75TH ANNIVERSARY

Objectives:

-~ Maximize reach and video views
—- Create Positive Engagements

Scope:

- Digital advertising
- Social Listening

p oo [ B Teaads MA@ £

18M+

Reach

1.3M

Engagments

67/M+

Video views

92%

Positive sentiment
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LAUNCH OF HONGQI IN KSA MARKET
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% LAUNCH OF HONGQI IN KSA MARKET

Mentions & Eamed Engagement Stats

& Mentions

400

AG0

240

20

3.2M

Feach

#+ Eamed Engagemenis

Jdan D4

|
\ i e
\ ff;j&
i"&q,g Lo
m = = = B B
dan 1 Jan 10 Jan 25 Feb #1
13.5M
IMpressions
675K
Widleo WikeT

e ]

Feh (8 Feh 15 Feh ¥2 Rer 01

CREATED TIME

1.02M

EngogEment

26K
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kar OB Miar 22 blar 29

32

&0

4500

30100

2114

Puklished Posts
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Alkahraba App
Campaign

1st January - 11th March
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01. Campaign Overview

Our approach focused on implementing the first integrated App Campaign
across multiple channels to achieve the objective

Approach

KPI TARGET

AUDIENCE

Create Awareness and create maximum reach

27TM Impressions & 1M Reach

Internal events, paid media , direct marketing channels
and traditional media

Main cities (Riyadh, Jeddah, Dammam, Madinah and Mecca)
Who have not installed the app
Age between 24- 54 who have not installed our app

; Conversion

Engage with the audience

400K Clicks & 157K App Installs

Paid media channels

Retarget users who have already engaged with our ad during
the awareness phase, and create look alike audience

Clazeilied a3 Confidentlal Internal by SEC - {Lal] the il oli g8l Lo podl 55 (00
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DIGITAL PLATFORMS ENABLED

KPl: REACH AND INSTALLS

o> O S
141,302,142 19,644,643 2,054,788

IMPRESSIONS REACH CLICKS

‘—-| o
¥ — o,
l|| =

L ®) \ <

\:h_p 3

= T o R

i Lo o

28 844,687 273,539 SAR 5.3 SAR 0.36

VIEWS INSTALLS COST PER IMPRESSIONS COST PER CLICK

1.45% SAR 0.025% SAR 2.72 13%

CLICK THROUGH RATE COST PER VIEWS VIEW THROUGH RATE COST PER INSTALL INSTALL RATE
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02. Paid Media

Platform level video analysis (framewise) N

§ 20,630,191 289,914 1,696,636 |
= |} 482,244 67,555 903,869 ! =
:
= 181,565 34,448 242,077 ;
:
o 97,457 22162 97,634 ;
59,263 S 14147 52,149 i

Key Observation:
We noticed a significant drop in engagement between the 2-second and 7-second video frame.

Recommendation:

To address this, we suggest incorporating impactful key messages, animations, and music within the first 7 seconds of the video. This will help build curiosity
among the audience and encourage them to continue watching the ad beyond the initial 7 seconds.

Cizzesdiad aa Confsdantlal Inbernal by SELC - | Al a

This insight is highly applied to any brand, or corporate videos aimed at raising awareness.



02. Paid Media

Paid Media - Insights Summary

400,000
19.37%

—_

17.07%— 306,162

300,000
213,431
200,000
100,000
:1.I-: I_I .-I --
0 . .

197,812

18-24 25-34

Key Highlights:

35 i‘l-tl

75,171

1 F AL
l L0, 35

3/,300

. ; .-l I. ] -'I
- |

45-54

55-64

The primary target for app install campaigns can be between 25 - 44 years

17.90%

22.00%

16.50%

11.00%

5.50%

- 0.00%
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SND CARRIER OF
THE ASPIRERS

A campaign celebrating the national day while
extending the celebration to our flyers by
positioning them as the ambitious, dreamers
and the ones making their dreams a reality.
The film featured the brand and its audience
in a dynamic approach showcasing the wide
range of audience and their ambitions.

CAMPAIGN PERFORMANCE

57.5M 301K 20.4M 483.8K

Impressions Engagements Video Views Video Clicks

© warcH THE FiLM 15.3:1

ROAS
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% SAUDIA FOUNDING DAY CAMPAIGN
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TASHEEL FINANCE

Objectives:
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12M+ oOM+

Reach Impressions
l

oK 12.15%

Leads/day Conversion rate

I» Display & Video 360 .\ u (O] &

N

1,113 likes
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ALSHIAKA

Objectives:

~ Drive footfall 12M+ 100M+

- Increase Online Sales (10K order/year)
Reach Impressions

Scope:

- Social Media Management 4-1
, @
- Website development and
maintenance
— Digital advertising

10%

ROAS Conversion rate

d‘ P> Display & Video 360 .\ u ?Ci
TikTok

Zooolke Aads







KING ABDULLAH ECONOMIC CITY

Main objective:
Sell beachfront plots (SR 6M to 265M)

22 2M

- Qualified leads — Impressions

« Targeting resort owners, hospitality developers,
iInvestors, real state developers, commmercial
developer, VIP individuals in KSA, GCC and globally.

Media selection
> Display & Video 360 m r\
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IOT ACTIVATION




IOT ACTIVATION | GEA

Branding the Madina bridge Iin
Jeddah for the Eid celebrations

The bridge had the KSA palm logo
that iIs made from many led stripes,
with each tweet with the hashtag

Haall LS,LE [it up one of the LEDs.

The campaign generated more than
20K tweets in less than 12 hours.




IOT ACTIVATION | LG CORPORATE

Stand that shows the number of

followers and engagements on
social media In real time across all

platforms




SAMPLE SOCIAL
CONTENT
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° Click visual to watch video

@

° Click visual to watch video
ENABLING v Wy

E-COMMERCE

C@@ 309 - 52 comments - 5 reposts

1J,_\] Like & Comment f:)_j Repost '1 Send

'DOUBLE FLIGHTS

DOUBLE JOY

EXPEDITE YOUR SHIPMENT




Click visual to watch video

SALUDIACARGO
Posts

| | = saudiacargo
Click visual to watch video
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o Click visual to watch video

o Click visual to watch video

e SAUDI AIRLINES
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An exceplional day for #SaudiaGroup, marking remarkable strides in the aviation
industry. Stay tuned!
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